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Branding for Child Care Providers

Self-Assessment:

This multiple-choice self-assessment will help you evaluate the effectiveness of your child care’s branding
efforts. For each statement, select the option that best describes your child care’s current practices. Use
the scoring rubric at the end to determine your overall branding effectiveness.

1. CORE VALUES AND MISSION

1.1 We have clearly defined core values that are communicated to all staff.

A. Strongly Disagree
B. Disagree

C. Neutral

D. Agree

E. Strongly Agree

1.2 Our mission statement reflects our commitment to quality care and education.

A. Strongly Disagree
B. Disagree

C. Neutral

D. Agree

E. Strongly Agree

1.3 Our core values and mission are consistently integrated into our daily operations.

A. Strongly Disagree
B. Disagree

C. Neutral

D. Agree

E. Strongly Agree
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2. VISUAL IDENTITY

2.1 Our child care has a cohesive visual identity (logo, colors, fonts) that reflects our brand.

A. Strongly Disagree
B. Disagree

C. Neutral

D. Agree

E. Strongly Agree

2.2 Our visual branding is consistently applied across all materials (website, flyers, social media, signage).

A. Strongly Disagree
B. Disagree

C. Neutral

D. Agree

E. Strongly Agree

2.3 Our visual identity is easily recognizable and distinguishes us from others.

A. Strongly Disagree
B. Disagree

C. Neutral

D. Agree

E. Strongly Agree

3. WORK ENVIRONMENT AND CULTURE

3.1 Our child care fosters a positive, supportive work environment for staff.

A. Strongly Disagree
B. Disagree

C. Neutral

D. Agree

E. Strongly Agree

3.2 We regularly recognize and celebrate staff achievements.

A. Strongly Disagree
B. Disagree

C. Neutral

D. Agree

E. Strongly Agree



3. WORK ENVIRONMENT AND CULTURE CONTINUED...

3.3 We prioritize staff well-being and work-life balance.

A. Strongly Disagree
B. Disagree

C. Neutral

D. Agree

E. Strongly Agree

4. COMMUNICATION AND MESSAGING

4.1 Our communication with families and staff consistently reflects our brand values.

A. Strongly Disagree
B. Disagree

C. Neutral

D. Agree

E. Strongly Agree

4.2 We have clear, consistent messaging in all our marketing materials and online presence.

A. Strongly Disagree
B. Disagree

C. Neutral

D. Agree

E. Strongly Agree

4.3 We actively promote our brand through social media, newsletters, and community events.

A. Strongly Disagree
B. Disagree

C. Neutral

D. Agree

E. Strongly Agree

5. COMMUNITY ENGAGEMENT

5.1 Our center is actively involved in the local community.

A. Strongly Disagree
B. Disagree

C. Neutral

D. Agree

E. Strongly Agree



5. COMMUNITY ENGAGEMENT CONTINUED...

5.2 We collaborate with local organizations to enhance our visibility and reputation.

A. Strongly Disagree
B. Disagree

C. Neutral

D. Agree

E. Strongly Agree

5.3 We regularly participate in or host community events.

A. Strongly Disagree
B. Disagree

C. Neutral

D. Agree

E. Strongly Agree

6. REPUTATION AND FEEDBACK

6.1 Our center actively seeks feedback from families and staff.

A. Strongly Disagree
B. Disagree

C. Neutral

D. Agree

E. Strongly Agree

6.2 We have a positive reputation in the community based on word-of-mouth and reviews.

A. Strongly Disagree
B. Disagree

C. Neutral

D. Agree

E. Strongly Agree

6.3 We address any negative feedback promptly and constructively.

A. Strongly Disagree
B. Disagree

C. Neutral

D. Agree

E. Strongly Agree



7. PROFESSIONAL GROWTH AND DEVELOPMENT

7.1 We offer regular professional development opportunities for staff.

A. Strongly Disagree
B. Disagree

C. Neutral

D. Agree

E. Strongly Agree

7.2 Our center has a clear path for career growth and advancement.

A. Strongly Disagree
B. Disagree

C. Neutral

D. Agree

E. Strongly Agree

7.3 We encourage and support staff in pursuing further education and certifications.

A. Strongly Disagree
B. Disagree

C. Neutral

D. Agree

E. Strongly Agree

SCORING RUBRIC FOR SELF-ASSESSMENT: BRANDING FOR CHILD CARE PROVIDERS

This scoring rubric will help you evaluate the effectiveness of your current branding practices.

For each reponse:

A) Strongly Disagree = 1 point
B) Disagree = 2 points

C) Neutral = 3 points

D) Agree = 4 points

E) Strongly Agree = 5 points

Total Score: Add up your points for all statements.

Total
Points:




SCORING GUIDE FOR SELF-ASSESSMENT: BRANDING FOR CHILD CARE PROVIDERS

SCORING GUIDE

35-49 Points: Exceptional Branding - Your branding efforts are strong and effective. Continue maintaining and
refining your strategies.

25-34 Points: Good Branding - A solid foundation, but room for improvement in certain areas.

15-24 Points: Moderate Branding - Some branding efforts are effective, but significant gaps exist. Focus on key
areas.

7-14 Points: Weak Branding - Branding needs significant attention. Prioritize defining core values and building
consistency.

REFLECTION: BRANDING AREAS OF GROWTH

These reflection questions can help you deepen your understanding of your current branding efforts and identify
actionable steps to strengthen your child care’s brand.

1. What challenges do you face in establishing or maintaining a strong brand for your child care?

Reflect on any obstacles or limitations that may be hindering your branding efforts, such as time constraints, budget
issues, or lack of clarity in your core values.

2. What steps can you take to improve your center’s branding?

Consider specific actions you can implement to enhance your branding, such as revising your mission statement,
creating a more cohesive visual identity, or engaging more actively with your community.




REFLECTION: BRANDING AREAS OF GROWTH

3. Do you have the capacity to dedicate time and/or money to branding?
Think about your capacity for branding, consider if you have the time and budget to invest in necessary resources
like marketing tools, website development, or hiring professionals. Additionally, think about how branding fits into
your child care’s long-term goals.

4. How can you involve your staff in the branding process?

Think about ways to include your team in defining and promoting your brand. This could involve regular meetings
to discuss branding, inviting staff to contribute ideas, or recognizing those who embody your child care’s values.

5. In what ways can you better communicate your brand to families and the community?

Assess your current communication strategies and explore how you can make them more effective, such as through
social media, newsletters, or participation in community events.

6. How do you measure the effectiveness of your branding efforts?

Consider how you track the success of your branding initiatives, whether through feedback, enrollment rates, staff
retention, or community recognition.

Reflect on any additional insights or actions you can take to strengthen your branding?:




